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Building	  BeFer	  Climate	  Services	  

•  Long	  focus	  on	  improving	  the	  quality	  of	  
informaHon	  
– ResoluHon	  
– Accuracy	  

•  RelaHvely	  recent	  focus	  on	  beFer	  targeHng	  
user	  needs	  



Co-‐producHon	  

•  Directly	  engage	  end-‐users	  
to:	  
–  IdenHfy	  informaHon	  needs	  

• What	  informaHon?	  
•  Delivered	  when?	  
•  At	  what	  level	  of	  reliability?	  

– Design	  services	  to	  meet	  
those	  needs	  



Co-‐producHon:	  concerns	  

•  A	  shortcut	  for	  serious	  
social	  scienHfic	  
research?	  
– Why	  conduct	  such	  
research	  if	  the	  users	  
are	  idenHfying	  needs	  
and	  designing	  services?	  

– What	  does	  this	  
research	  add?	  



Co-‐producHon:	  concerns	  

•  Co-‐producHon	  does	  not	  absolve	  climate	  
service	  designers/providers	  of	  the	  need	  to	  
conduct	  social	  scienHfic	  invesHgaHons	  
– Who	  are	  the	  users?	  

•  Those	  who	  make	  decisions	  about	  climate-‐sensiHve	  
acHviHes	  or	  assets	  

– How	  many	  different	  kinds	  of	  users	  are	  there?	  
– Which	  of	  these	  are	  you	  trying	  to	  reach?	  
– What	  are	  the	  ramificaHons	  of	  these	  choices	  for	  
user	  communiHes?	  



Zambia	  

•  Kasaya,	  Kazungula	  
District	  
– Seasonal	  flooding	  
– Periodic	  major	  
flooding	  (2m)	  

– Asset-‐challenged	  
populaHon	  
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Kasaya Vulnerability Context 



Zambia	  

•  Assemblages	  of	  
vulnerability	  
–  Group	  1:	  Water	  and	  
Capital	  asset	  challenged	  

–  Group	  2:	  Capital	  
challenged	  

–  Group	  3:	  Water	  
challenged	  

•  Forecast-‐based	  flood	  
early	  warning	  
–  Varied	  levels	  of	  interest	  
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Zambia	  

•  Interest	  shaped	  
by	  roles	  and	  
responsibiliHes	  
at	  the	  
intersecHon	  of	  
gender,	  wealth/
assets,	  and	  
stage	  of	  the	  life	  
course	  

0.00% 

10.00% 

20.00% 

30.00% 

40.00% 

50.00% 

60.00% 

70.00% 

80.00% 

Fa
rm

in
g 

in
pu

ts
/e

qu
ip

m
en

t 
A

cc
es

s 
to

 c
ap

ita
l 

A
cc

es
s 

to
 A

ni
m

al
s 

A
de

qu
at

e 
yi

el
ds

 
A

cc
es

s 
to

 e
du

ca
tio

n 
A

ni
m

al
, H

um
an

 in
te

ra
ct

io
n 

Pe
st

s/
w

ee
ds

/I
ss

ue
s 

w
/ 

A
ni

m
al

 d
is

ea
se

 
A

cc
es

s 
to

 c
lin

ic
 

G
en

de
r/

he
al

th
/a

ge
 b

as
ed

 
A

cc
es

s 
to

 m
ar

ke
ts

 
C

on
se

rv
at

io
n 

ar
ea

 
Pe

st
s/

w
ee

ds
/I

ss
ue

s 
w

/ 
Fi

sh
in

g 
In

pu
ts

/e
qu

ip
m

en
t 

In
ad

eq
ua

te
 P

re
ci

pi
ta

tio
n 

H
ea

lth
 is

su
es

 (e
.g

., 
H

IV
) 

In
fr

as
tr

uc
tu

re
 is

su
es

 

Group 2 Vulnerability Context by 
Gender 

Men 

Women 



Mali’s	  Agrometeorological	  Advisory	  
Program	  
	  
•  Designed	  as	  an	  emergency	  
measure	  in	  the	  early	  1980s	  

•  Designed	  to	  address	  the	  
needs	  of	  a	  generic	  farmer	  
– Man	  farming	  rain-‐fed	  crops	  
in	  the	  southern	  part	  of	  the	  
country	  

•  Designed	  through	  
consultaHon	  with	  farmers	  
–  Those	  who	  fit	  the	  image	  of	  a	  
“generic	  farmer”	  



Result	  
Cluster 1 Cluster 3 

% likely using % likely using 

 Senior men 80.00%  Senior men 9.52% 

 Senior women 0.00%  Senior women 17.78% 

 Junior men 60.00%  Junior men 17.28% 

 Junior women 0.00%  Junior women 9.78% 

Cluster 2 Cluster 4 

% likely using % likely using 

 Senior men 13.89%  Senior men 16.25% 

 Senior women 0.00%  Senior women 0.00% 

 Junior men 12.35%  Junior men 14.41% 

 Junior women 0.00%  Junior women 6.25% 



Mali:	  Lessons	  for	  co-‐producHon	  

•  Current	  services	  
targeted	  to	  wealthy	  
men’s	  decisions	  
– “Co-‐produced”	  with	  
these	  men,	  targeted	  
to	  these	  men	  



Lessons	  for	  co-‐producHon	  

•  Co-‐producHon,	  in	  and	  of	  itself,	  guarantees	  nothing	  
•  Who	  are	  you	  co-‐producing	  with?	  
–  Village-‐level	  vulnerabiliHes	  obscure	  important	  intra-‐
community	  differences	  	  
•  Missing	  key	  vulnerabiliHes/needs	  
•  Missing	  differences	  in	  capabiliHes/capacity	  to	  use	  services	  
•  Designing	  services	  for	  the	  least	  stressed	  of	  the	  households/
individuals	  in	  the	  community	  

•  Is	  providing	  a	  service	  for	  part	  of	  a	  community	  a	  
problem?	  



Co-‐producHon:	  Moving	  forward	  

•  Social	  science	  as	  a	  
necessary	  first	  step	  
–  Review	  of	  current	  
literature	  on	  user	  
populaHon	  

–  Primary	  research	  on	  
potenHal	  end	  users	  

•  Facilitates	  the	  dialogues	  
needed	  for	  effecHve	  co-‐
producHon	  




